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As a positive and creative individual with strong visual communication skills,
for non-profits, educational institutions, advertising

e . | have desighed campaigns
e agencies, entertainment companies, gaming studios, healthcare providers,
= and pharmaceutical firms. My creative talents and expertise have made a positive

impact on communities today.




“VOCES American Historia: The Untold History of Latinos,” created by John
Leguizamo, is a three-part PBS documentary series that takes viewers on an

A M E R I CA N H ISTO RIA engaging journey through the untold history and contributions of Latinos. The

series spans thousands of years, from the Ancient Empires to the early 1970s,
exploring both well-known and lesser-known stories.




The project of recreating the deleted content from history books through

A RT DI RECTIO N the display of posters was highly inspiring. | collaborated closely with Director

Ben Dejesus, Producer Nicole Pritchett, and the production crew to enhance the
cultural aspect of the production set.
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| utilized Adobe Photoshop and Illustrator to create digital posters. Additionally,

V I S UA L D ES I G N | incorporated mixed media art, traditional handmade signs, and Linocut prints to

enhance the themes of each episode.




To revitalize New York City's electric energy sector, Orios Designs collaborated

R I S E U P NYC to establish the brand identity for the Rise Up NYC free concert series. In my

capacity as Creative Director, | oversaw the development of the visual elements
that would be integrated into digital, outdoor, and print designs.




UNITY FREEDOM RESPECT

The objective was to establish a distinctive brand identity that is both memorable
and easily recognizable, enabling New Yorkers to navigate the city effectively

across various platforms. The iconic New York license plate served as the primary
B RA N D I D E N T I T I inspiration for the design. Consequently, the logo was incorporated into all

marketing and promotional materials, both digital and outdoor print
advertisements, throughout the entire city of New York.




UNITY FREEDOM RESPECT

Outdoor advertising boosted brand visibility. A visually appealing collage of
VI S UA L D Es I G N people dancing, the New York City skyline, and paint splatters conveyed joy and
vibrancy. We promoted the #RiseUpNYC hashtag, website, and concert venues

with billboards, bus shelters, and digital marketing.
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Rise Up NYC
riseupnycconcerts.com/

e Por: EFE | Actualizado 03 Sep 2022, 14:12 pm EDT

El cantante Gilberto Santa Rosa, uno de los més queridos por el plblico salsere, se presentard
| elmiércoles 7 de septiembre en Nueva York, coma parte de una iniciativa creada por el alcalde
| Eric Adams para celebrar la nidad, libertad y respeto en momentas en que la ciudad salla de la

pandemia de la covid

“El caballero de |a salsa”, cuyo concierto serd gratuito, es el Unico artista latino de misica
tropical elegido para participar de “Rise Up New York® uma iniciativa que consiste en diez
conciertos de variados géneros en los cineo condades neoyorquines, que concluyen el préxime
19 de septiembra en Times Square.
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DOORS ODEN 2PM SHOWTIME 3-8PM e %UP NYC
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DOUG E FRESH SHAN NON C&C MUSIC FACTORY ROB BASE

WWW.RISEUPNYCCONCERTS.COM

Al anunciar la creacién de “Rise Up New York”, Adams destacs que con la serie de shows
buscaba alentar a los neoyorquinas a explorar toda la ciudad y reconectar entre si a medida que
se dejaba atrds a la pandemia.

The Rise Up NYC social media strategy was crafted to align with the overarching
event’s core initiatives, which aimed to evoke nostalgia and foster a sense of

SO C I A L M E D IA D Es I G N community among New York City residents. Adhering to the brand’s identity, a

consistent visual and auditory identity was maintained across all digital
platforms. Digital flyers were strategically utilized to promote all concerts on
Facebook, Instagram, and various news outlets.
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https://vimeo.com/760124643
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IS AGELESS

N
RESILIENCE DEFINES ME

“After a traumatic brain injury. | discovered running &
a new breath of life. | just wanted to keep moving
& have since run 11 marathons.” = Mauricio Blanding

Agvocale for brain injury sunvivors, Marathon runner

m Department for nyc.gov/AgelessNewYork
the Aging #AgelessNewYork #CombatAgeism

NVYE 2

MOVEMENT DEFINES ME SERVICE DEFINES ME
“When | tell people F'm & hip hop dancer, | get this “I've helped schools in New York Cily stock and
strange look...C'mon, what's so surprising about an transport fifty-three 40 foot shipping containers

older person doing splits amyway?” — Myna Majors to 900 schools in Zimbabwe, Nigeria, Ghana and
Dancer, Anti-Vialence Advocats, Consulant other countries, all after retiring.” - Mark Grashow

Retired feacher, Non-profit Liader, Swimmer

nyc.gov/AgelessNewYork m meﬂtfﬂ nyc.gov/AgelessNewYork
ng

#AgelessNewYork #CombatAgeism #AgelessNewYork #CombatAgeism

NYC DEPARTMENT

FOR THE AGING

The Ageless New York Campaign was established to raise public awareness
about anti-aging discrimination. The New York City Department of Aging

collaborated with eight New Yorkers to share their distinctive experiences. The
campaign employed the hashtags #AgelessNewYork and #CombatAgesim to
expand its reach and foster awareness.




PASSION DEFINES ME
“I am a social worker on the frontiine & | help
ensure LGBTQ seniors have a high quality
of life for as long as possible.” — Donna Sue

LGBTO Advocate, Air Force Veteran, Buddhist

) Department for nyc.gov/AgelessNewYork
the Aging #AgelessNewYork #CombatAgeism

Create The Remarkable and Orios Designs conceptualized the print and digital
design. Creative Director and Photographer Shirley Rodriguez captured

V I S U A L D E s I G N captivating photographs of diverse individuals, embodying youthful timelessness.
The images in the boxes showcased each person’s unique personality. Shirley and
| conceived various concepts, resulting in clean and aesthetically pleasing print

advertisements distributed throughout New York City.




BOOK DESIGN

Yesi Morillo, a former Wall Street executive and award-winning entrepreneur,
authored the inspirational and motivational book “Rise.” Collaborating with
Morillo on all cover designs for her books has been a consistently rewarding
experience, as we have successfully brought her projects to life.
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CULTURAL LENTER

- - Interactive Art
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to bring this to life
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AUGMENTED REALITY

BLIPP IMAGE
COMES TO LIFE

The grand opening of The Caribbean Cultural Center African Diaspora
Institute (CCCADI) was celebrated with a three-part exhibition titled “Home,
Memory, and Future.” Orios Designs and other artists utilized augmented
reality (AR) to present an outdoor virtual tour. “Mi Querido Barrio” (My
Beloved Neighborhood) incorporates AR technology and highlights significant
landmarks and cultural heritage sites of the African diaspora in El Barrio.




Lydia Roman ©1%40, El Barrio, New York
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As a resident of East Harlem, | utilized my artwork, photography, and videos to
illuminate the historical experiences of my family within the community. Notably,
AU G M E NTE D REALIT l a mural | created served as a catalyst, showcasing photographs depicting the

transformation of my mother’s community garden over time.
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AUGMENTED REALITY

Del Pueblo Restaurant, a prominent Puerto Rican restaurant in El Barrio, held
immense significance for my father. While running the restaurant, my father also
pursued photography lessons. The Blippar app allowed me to revisit the past and
showcase photographs from Del Pueblo. I'm grateful to CCCADI for training me
in augmented reality (AR) technology, which has empowered me to preserve
our historical heritage.




HIG RIS AMES




Totally Gaming

DIGITAL MARKETING

As Senior Visual Designer at High 5 Games, | restructured the Marketing
department, boosting the company’s reputation as a global leader in casino
gaming content. | collaborated with the web development team to redesign,
maintain, and update High5games.com. High 5 Games won the 2012 AGA Voice

Award for Best Communications Campaign and the 2013 Totally Gaming Awards’
Best Manufacturer of the Year award in London.




, THE SLOT BEPORT

THE SLOT REPORT / v THE SLOT REPORT

UEDEKTIEL...

H5G BRINGS HOME THE HARDWARE

BEST MANUFACTURER OF THE YEAR
AT THE 2013 TOTALLY GAMING AWARDS

HEG Brings Home the Hardware

The Slot Report, a monthly newsletter for High 5 Games subscribers and gaming
D I G ITAL D I R E CT M AI L industry professionals, has been nominated for best digital direct mail for two
consecutive years by the American Gaming Association. Notably, High 5 Games

chose to execute its campaign in-house.
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These digital and print advertisements were presented at The Global Gaming
ADVE RTISI N G D E S I G N Expo in Asia and London’s International Casino Expo. The advertisements were

recognized as one of the most successful advertising campaigns during the expo.




REAL SLOTS. REAL PLAYERS.
REAL CASINO SLOTS.
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High 5 Casino

SOCIAL MEDIA
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High 5 Casino was recognized as the fastest-growing virtual casino on Facebook
in 2012. During my tenure, | was instrumental in creating icons, promotional
banners, and images for new game releases. Additionally, | prepared stills and
transition assets for both land-based, social, and mobile platforms. Employing
Adobe After Effect, Photoshop, and Illustrator, | ensured that the graphics were

translated into 12 languages.




OLIVER RIOS | OLIVER@ORIOSDESIGNS.COM | ORIOSDESIGNS.COM

N ORIOS






